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Abstract 
This article discusses the penetration of communication technologies in communication and social behavior 
patterns of rural and urban communities. The Internet was not able to erode the sense of nationalism and replace 
it with global values. This study also illustrates the effective communication with family, neighbors, or friends 
through social media in both urban and rural. An analysis shows that the internet does not affect prosocial 
attitudes, in traditional, moderate, and modern societies in urban and rural communities. Furthermore, face to 
face communication is still reliable when communicating within the family. Communication technology helps to 
communicate outside the family, such as a neighbor or friend. It is also suggested social media less capable of 
enabling a fully functioning society. 

Keywords: technological determinism, communication patterns, social behavior, Indonesian society 

1. Introduction 
The development of communication technology is always accompanied by social changes, including changes in 
patterns of communication in society (Bala, 2014). Technology and culture will continue to effect each other. 
Technological devices will continue to shape the culture, while cultural forces and circumstances will choose 
what technologies to be developed. This process eventually will continue to effect, e.g, mobile phones has made 
the communication through the media increasingly unlimited. People can contact other people anytime and 
anywhere. Communications technology, in essence, have the same developmental path that is, toward the 
technology to reach a wider range, carry more information and faster, and involves a lot of people (Thurlow et al., 
2004). 

Over the past two decades, the Internet has brought drastic changes to patterns of communication and human 
interaction. Collaboration occur on the Internet is not limited to the individual by individual, but the individual 
network with other individuals network. Era Network Society was inevitable, in which people transition to the 
era of Internet of Everything (IoE). The Internet of Everything (IoE) as the networked connection of people, 
process, data, and things. The benefit of IoE is derived from the compound impact of connecting people, process, 
data, and things, and the value this increased connectedness creates as “everything” comes online. The impact of 
the IoE is creating unprecedented opportunities for organizations, individuals, communities, and countries to 
realize dramatically greater value from networked connections among people, process, data, and things, even 
cause disruptive in various sectors. More than perhaps any technological advance since the dawn of the Internet, 
the Internet of Everything holds tremendous potential for helping public-sector leaders address their many 
challenges, including the gap separating citizen expectations and what governments are actually delivering.  

Immediate IoE benefits will occur in the domain of statistical services and the availability of near-real-time data 
pertaining to various citizen behaviors - their location, the communication patterns, attitudes nationality, habits 
transact local products, citizens’ consumption habits, and their future intentions.  

When applied to large populations, Big Data and the associated analytics will increasingly enable predictive 
modeling and, as a result, improvements to public infrastructure. These capabilities will also allow better 
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anticipation of emerging trends, short-term fluctuations in demand driven by external factors (such as weather 
conditions or public events), and better management of emergency responses.  

In safety and security, predictive modeling is already being used to help deploy resources for greater 
effectiveness in fighting crime and terrorism. These developments are already driving sector-specific IoE 
infrastructure programs that support governments’ strategic policy objectives. 

Based on data from the Cisco Visual Networking Index (2015), Indonesia experienced growth of Internet traffic 
in the world's second fastest. A data showing how the rapid growth in the number of Internet users in Indonesia. 
This condition shows that Indonesia is at the beginning of the era of the Internet of Everything. It's estimated that 
by 2018, the number of internet users in Indonesia reached 164 million people by the number of devices 
connected to the Internet reached 530.6 million devices (Cisco, 2015). According to Marius and Pinontoan 
(2015), internet users in Indonesia continue to increase from year to year. In 2014 the number of Internet users 
reached 34.9 percent (88.1 million), an increase of 6.3 percent from 2013 (71.2 million inhabitants). If Indonesia 
is currently at the beginning of the era of the Internet of Everything (IoE), then estimated, in the next 25 years, 
the IoE will make a major contribution to improving community development, democracy, and economic 
opportunities. 

Internet users in Indonesia is dominated by a young group of 18-25 years (49%) or the so-called digital native 
generation is born after 1980. There are three dominant behavior when accessing the Internet, namely: using 
social networks (87.4%); seek info / browsing / searching (68.7%), instant messaging (59.9%). One of the media 
of social networking, Facebook is accessible by 63 million Indonesian people through mobile phones. That 
number puts Indonesia's first position in the penetration of the use of Facebook on mobile phones globally, i.e 
92.4 per cent in 2015 (Liu, 2015). 

Toffler (1980, p. 11) argued the information and communication technology (ICT) provides a revolutionary 
impact on (Preston, 2001, p. 27) social change, economic and political. The media are getting masspersonal such 
as social networking media (e.g. Facebook or Twitter), where there is no barrier between the communicator and 
the communicant or between producers and consumers of information. The dominance of computer mediated 
communication (CMC) has a significant impact on Indonesian society face to face communication.  

Disruptive technologies of tomorrow usually lack widely accepted definitions and are often invented by 
individual entities not necessarily responsible for formulating and enforcing industry standards that govern the 
technology evolution. Innovation and advancements in the field of connected technologies started with 
networked computers which then progressed through the Internet era and have evolved beyond the concept of 
connecting physical objects as part of the Internet of Things (IoT) revolution (Jaiswal, 2015). 

According to Gayatri (2012) found that children and teens Indonesia rely on online communication for 
communicating with friends (89.3%) and family (56.3%). The growth in internet penetration can transform the 
culture of society, both at the level of individuals, families, and society as a whole. Changing patterns of social 
interaction have helped change the strategy of fulfilling social needs of each individual (Sacco & Ismail, 2014); 
and group formation and social cohesion at the community level. 

Based on the description above, this study explores patterns of communication and behavior both in urban and 
rural communities as a result the presence of CMC. The dimensions are analyzed include: the pattern of family 
communication (conversation level and confirmatory) as well as the public perception of the influence of ICT on: 
a) face to face communication; b) mediated communication technology; c) the identity or nationality of ideology; 
and d) prosocial behavior. Thus, the research questions are: (1). How communication patterns rural and urban 
society in the digital age? (2). How social behavior patterns rural and urban society in the digital age? 

2. Literature Review 
2.1 The Industrial Revolution to the Digital Revolution 

Drucker (1999) argues that the internet is the subject of a major distribution channel for goods, services, and 
surprisingly also managerial jobs and professional. A fundamental change of the information revolution is a 
change in the concept of space and time, where people can each connect with each other across borders and time. 
Character is characterized by the growth of economic value to the rise of information and communication 
networks were formed digitally. Castells (2010) argues that society is transformed into a network society where 
the exchange of cultural, social, political increasing cross border. 

2.2 Masspersonal Communication 

Internet use widely results in the transformation of electronic technology into the digital age. The development 
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of information and communication technologies as such followed by a change in lifestyle community, not least 
in Indonesia. The presence of social media platforms and instant messaging-based (e.g. Facebook, Instagram, 
Twitter, WhatsApp), enabling communication between people can take place in real time with extended coverage. 
The era of the Internet of Things (IoT), a dichotomy of mass communication and interpersonal communication is 
fuze. It is important things to know that the “Internet of Things” (IoT) refers simply to the networked connection 
of physical objects (doesn’t include the “people” and “process” components of IoE). IoT is a single technology 
transition, while IoE comprises many technology transitions (including IoT). Moreover, the mobile devices 
continue to replace PCs and secretaries, the devices mesh, smarter apps and innovation in IoT and new more 
powerful wearable devices means sensors in the IoT device mesh become more accessible. 

Spencer (2016) said that the years 2017-2020 is a period of integration, resulting in a greater mobile ubiquity of 
experience that's personalized, customizable and reacts to the individual. The emergence of a winning personal 
assistant is a key component of this process that can and will increasingly filter the notifications, emails, 
communications, our calendar, our search and access to the information and our professional and social lives. 

O'Sullivan (2005) proposed the concept of masspersonal communication to respond to the phenomenon of 
interpersonal communication mediated internet, which incidentally is the media that can be accessed publicly. 
Masspersonal communication can be conceptualized by either the use of mass communication channels being 
used for interpersonal messages, interpersonal channels being used for mass communication, or both contexts 
being simultaneously used.  

The previous landmark works involve both mass communication and interpersonal processes to render a 
comprehensive understanding of particular phenomena. The manner in which most people form and change 
opinions of politics, style, and other cultural issues is well-known to involve mass media messages and 
interpersonal discussions(Katz, 1957). Similarly, the integration of mass and interpersonal processes is necessary 
in order to understand the diffusion of innovations, a communication process that incorporates both mass and 
interpersonal communication in its very conceptualization (Reardon & Rogers, 1988). 

In the past, mass media research evolved primarily to examine how mediated messages affect large audiences. 
The general arguments for a merger of mass and interpersonal research approaches, advocates have argued that 
new communication technologies have the potential to merge the very processes conventionally considered as 
pertaining to mass communication or interpersonal communication and that the merger of processes demands the 
merger of approaches in order to understand such phenomena. 

Cathcart and Gumpert (1994) initial exploration into the mass/personal merger led them to speculate about a 
“new typology” they termed “mediated interpersonal communication,” which they defined as “any 
person-to-person interaction where a medium has been interposed to transcend the limitations of time and 
space”. 

Likewise, O'Sullivan (2005), divides a type of communication-based on media channel is not relevant. The 
presence of the masspersonal communication makes communications that are interactional increasingly 
significant. The underlying assumption is that distinction between mass and personal communication is no 
longer clear since the same technologies can be and are used for both purposes. Luders (2008) prefers the term 
‘media forms’ which refers to specific applications of the technology of the internet, such as online news, social 
networking, etc. Meanwhile, the actors involved to build mutual significance and influence one another (West & 
Turner, 2013). 

Foulger (2004) said that communication model is transaction negates the label senders and receivers, but a 
participant or communicator is the producer and receiver of the message. Internet is very possible interactions 
that occur despite the communication processes that occur are asynchronous. Internet-mediated communication 
does not necessarily negate face to face communication. Rather, CMC transform social interactions, identity, 
relationships, and communities (Thurlow et al., 2004, p. 2). Internet facilitates the intermediation of social 
communication, digitize and transmit messages (Paunsdorf, 2015). 

2.3 Family Communication Patterns 
The family is a fundamental social group in society, who share goals and values, have long-term commitments to 
one another and reside usually in the same dwelling. The family is also the primary environment for children to 
learn the norms, values, social system, and culture. The quality of relationships within the family of imaging 
individual quality, the quality of family function to image how the functions of society as a whole. The scholars 
argue that a grand theory of family communication is Family Communication Pattern Theory (FCPT), where to 
describe a pattern or practice of communication in the family, illustrates the process of giving meaning 
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psychosocial as well as the process of forming social realities between family members (Koerner & Schrodt, 
2014). Almost 50 years ago, McLeod and Chaffee (1972) were developed the theory of family communication, 
in which the initial interest research the family interpret the messages of mass communication. 

FCPT later revised by Fitzpatrick and Ritchie (1994), became the Revised Family Communication Pattern 
Theory (RFCPT) by introducing the concept of Conversation Orientation (Orientation Discussion) and 
Conformity Orientation (Orientation Conformity). Orientation Discussion enhance the concept of "concept 
orientation" FCPT, which is a basic concept in psychology that refers to a situation in which two or more 
individuals focused on a specific object and to build confidence and behavior of the object (Koerner & Schrodt, 
2014). Discussions orientation is a pattern in which family members can be involved in the interaction or the 
broad topic of conversation. In this dimension, the family members are free and open to interact without time 
limits or the topics discussed. They freely share opinions, ideas, thoughts, feelings for each other. All decisions 
are joint decisions, not the result of the dominance of one party only.  

The type of communication patterns, both parents and children open to each other and influence each other in 
decision making in family discussions (Fitzpatrick & Kroener, 2002). Meanwhile, Orientation Conformity 
enhance the concept of "socio-orientation" FCPT which refers to the condition of the family members have 
understanding and agreement on the opinion of one member of the family, without any discussion beforehand 
(Koerner & Schrodt, 2014). Families with types of communication such as this aim to find common ground, 
attitudes, and beliefs. This pattern of families with a focus on harmony, lack of conflict, as well as the 
interdependence between family members. This communication describes the adherence of children to parents. 
Generally, kids follow what is believed by their parents.  

An attractive statement by Galvin and Wilkinson (2000) rather than dwell extensively on topics reflected in a 
strong promise of further development, this exploration focuses on emerging areas in need of increased attention 
from communication-oriented scholars. The communication-related concerns faced by 21st-century family 
members reflects (a) informed speculation about the future, (b) predictions of family life in the future, and (c) 
current cutting-edge explorations of family interactions. 

Kroener and Fitzpatrick (2002) classifies four types of family based on the orientation. Consensual. 
Characteristics of family communication, on the one hand, seek mutual agreement and maintains the hierarchy of 
family members, while on the other hand there is an interest to have a dialogue between family members and 
explore new ideas, the character of this communication is known as deliberation. Pluralistic. Family type in 
which the orientation of the discussion is high but low conformity orientation. Communication happens in this 
type of family is very open. Parents tend not to control children. The focus of family communication is an 
independent opinion and communication skills of children. Protective. Family type in which the orientation of 
the discussion was low and the high conformity orientation. This type of family adherence and uphold family 
values. Parents tend to type family as a decision maker, not children. Children are not given the freedom to 
express his opinion to the parents. Laissez-faire. Family type in which the orientation of the discussion and the 
orientation of the low conformity. This type of family member infrequently dialogue. Parents tend to believe that 
family members can take decisions independently. Kids are not promised to be independent and open in 
conveying ideas, even less likely to foster harmonious relations in the form of interaction with parents (Anna, 
2012). 

The pattern of family communication was developed based on the theory of interpersonal relationships schemes 
initiated by Badlwin (1992) and Fletcher (1993), as well as cognitive schemes (Kroener & Fitzpatrick, 2002). 
The underlying assumption is that humans are social beings who have social cognitive. Schemes this relationship 
has a strong influence on the process of encoding and decoding information, the evaluation process, and 
inference, memory storage process will be social events, information seeking behavior, and ultimately their 
interpersonal behavior. 

The study adopts the revised instrument family communication pattern theory (Kroener & Fitzpatrick, 2002). 
With this, the study reveals the types of families, the tendency of communication behavior, and character of the 
people in the era of communication technology. A similar study conducted by van Rompaey et al. (2002), to see 
the trend of family communication patterns of society, both traditional, moderate, and modern. Is the integration 
of communications technologies have an impact on patterns of communication within the family? Are parents 
who adopt the technology has a pattern of consensual communication with their children? Meanwhile, parents 
who do not adopt the technology, whether it has a pattern of communication that is both protective of their 
children? 

In scholars circles, many studies show that the development of ICT impact on the family. There are two types of 
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processes in the adoption or the domestication of technology in the family, namely: 1) the process of changing 
the meaning of the influence of ICT, and 2) a cultural change as well as patterns of interaction within the family 
(Mesch, 2006). The new technology does not replace old technology, but the perception or the meanings of old 
media-shifted (Neustaedter et al., 2013). Meanwhile, the technology is also changing patterns of family 
communication, which previously relied on face to face communication or telephone, then rely on mediated 
communication internet for much more effective and cost less, especially for families separated geographically 
(Carvalho et al., 2015).  

Several academics reveal the challenges faced by families when adopting communication technology. 
Technology has merged the boundaries between public space with the privacy of the family room. The Internet 
brings challenges for family time. Kids increasingly isolated because of access to the Internet more than 
communicate directly with parents or other family members. Another challenge is the parents feel a loss of 
control over the information accessed or distributed by children through the internet in which the use of the 
Internet itself increasingly mobile internet data plans and devices more affordable. Based on studies conducted 
by Mesch (2006), the main source of conflict within the family as a result of the Internet is likely related to 1) the 
perception that teenagers over a computer expert than his parents; 2) regulations of parents about internet usage 
time; 3) parent concerns on the negative consequences of internet on a child; and 4) the ability of computers to 
parents. 

This study to find the comparison of the pattern of face to face communication and technology-mediated 
communication patterns (duration and frequency) - especially with family members - the tendency of the family 
based on the type of instrument Kroener and Fitzpatrick (2002). Besides, that describe the practical behavior or 
communication, the tendency of giving meaning to the process of psychosocial and the process of forming social 
realities between family members.  

2.4 Technology, Identity and Behavior 
Information and communication network infrastructure is much more influential on social and personal life, 
known as the information superhighway (van Dijk, 2006, p. 2). The interaction between media and social 
environment is key in obtaining a complete understanding of the role of media in the lives and the effects of 
media on the way we think, act, and communicate. 

Lister et al. (2009) describes the socio-cultural changes that emerged with the Internet is the intensification of the 
globalization process. Erosion of the nation-state, the loss of the state border in connection with any trade, 
business, customs and cultures, identities and beliefs. Thus, the presence of an online seen as part of the 
landscape of cultural change, technological, social and much wider. In summary the internet as part of a new 
technoculture. 

The impact of Internet use has been studied by Orlean and Laney (2000). His research is placed within the 
context of the use of internet and social impact of the internet in real life or off-line. He introduced two different 
viewpoints on the relationship between Internet usage with social interact, namely: zero-sum and nonzero-sum. 
Zero-sum viewpoint assumes that Internet use reduces the chance of the public to maintain interpersonal 
relationships in particular and social interaction in general. Conversely, the viewpoint of a nonzero-sum assumes 
that the use of the Internet expands and increases the chance of social interaction. From this standpoint, the 
activity in the virtual space does not conflict with the activity in the real world (real space) but rather 
complement and strengthen social relations (social capital). Social networking contributing to the creation of 
cooperation, attitude formation voluntariness, and share information. This is the basic nature of the 
characteristics of social capital (Orlean & Laney, 2000). For instance, formation voluntariness and facilitated by 
the internet is a political event indicates that the media has the power to create a voluntary action that leads to 
social integration, group cohesiveness and culminates in the revolution. 

3. Methodology 
This study aims to explore patterns of communication and social behavior urban and rural society in the era of 
Information and Communication Technology. The research was conducted through survey method in order to 
obtain a description of the use of communication devices; a pattern of face to face communication and mediated 
communication technologies; and perceptions of national identity and social behavior in the digital era. 

3.1 Population and Sampling Methods 
A fundamental of representativeness and randomness at the national level must be met. Furthermore, in order to 
estimate the error as small as possible and the necessary analysis can still be done in accordance with the purpose 
of the research, the sample size should be sufficient. The term simply refers to the number of samples, while the 
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duration of face-to-face communication is low. It was found that the pattern of face to face communication that 
occurs in the immediate family is dominated by the orientation of the relationship and orientation leisure (92%). 
Although the interpersonal communication among family member who happens quite high, but the tangle of 
interpersonal communication is low. The pattern of interpersonal communication among neighbors, friends at 
work or at school have a similar pattern, which is dominated by leisure orientation. This means that the duration 
of interpersonal communication a similar is quite low, although the high-frequency met. 

The pattern of face to face communication with community leaders both formal and informal; members of the 
group / organization; as well as an unknown person showed a similar pattern, which is dominated by the 
orientation of withdrawal. It can be said that interpersonal communication with community leaders rarely done, 
when it's done, just say hello (orientation leisure second ranks after orientation withdrawal). 

In terms of the penetration of communication technology, it was found that community groups have traditionally 
dominated the leisure orientation. The pattern of moderate face to face communication society and modern 
society more dominant relationship oriented. Interestingly community groups with penetration mediated 
communication technology is quite high, it did face to face communication for the purposes of maintaining 
interpersonal relationships with family members. Penetration of communication technologies to neighbors, it 
was found that the group of traditional, moderate and modern face to face communication patterns predominant 
leisure-oriented. Compared between urban and rural societies, there were no significant differences related to the 
intensity of the face to face communication both within the family or the neighbors, which is dominated by the 
orientation of the relationship and orientation of withdrawal. The urban community more dominant maintaining 
a relationship either with family or with neighbors. Meanwhile, villagers are more dominant withdrawal 
orientation. 

4.3 Communication Patterns Mediated Communication Technology 
A total of 1189 (47%) respondents uses communication technology to facilitate interpersonal communication. 
Similarly, the face to face communication patterns, duration and frequency become the primary measurement 
tool. Horrigan (2015) found the frequency and duration of the most fundamental empirical variables in internet 
usage. There are at least four categories of communication patterns mediated by communication technology, 
including relationship (networking orientation), the frequency and duration of a high-mediated communication, 
and social media users active; killing time (amusement orientation), frequency of access to communication 
technology is high, but the duration of the communication is low. People in this group tend to only read the 
timeline or conversations with groups online; stalking (information-seeking orientation), low-frequency 
communication technology access, but the duration of communication high; and withdrawal orientation, their 
frequency, and duration of the low-mediated communication. 

The study reported that high-frequency penetration of communication technology to communicate with the 
family. However, the duration of the communication within the family is low (killing time orientation-50%). It 
should be noted that some of the family members take advantage of communications technology to build 
networks (networking orientation-28%). It can be assumed that the communication technology mediates 
communication between the family when their activities outside. Application of communication technology that 
is used to communicate with family dominated by social media. Patterns of media communications technology 
usage also seen in mediated communication technology with the neighbors.  

Comparing the use of communication technology among family members in urban and rural, the orientation of 
communication patterns are dominated by killing time (53% urban and 48% rural). Urban and rural communities 
do not rely too much on communication technology to communicate with family members. They recognize that 
communication technologies help to build a network with other people, both urban and rural. The use of 
communication technology to communicate with neighbors, finding balanced enough to use communications 
technology to build networks (35%); rarely use communications technology (34%); the use of communications 
technology is low (30%). Technology users in both urban and rural use the media to build networks. 

4.4 Family Communication Patterns 
Besides the duration and frequency of face to face communication patterns and patterns of communication 
mediated communication technology, this study also considers face to face communication patterns within the 
family (parents and children). There are at least two purposes: 1) to get an idea of face to face communication 
patterns in the context of parents and children more deeply; 2) to obtain the dominant family type in Indonesia 
both in group technology penetration is low, medium and high. Thus, we can see empirically patterns of 
communication adopted Indonesian society and the impact of communication technology on family 
communication. 



ass.ccsenet.

 

Parents ha
good qual
developme
self-esteem
affection a

The massi
children. W
the self-es
self-esteem
survey rela
the impac
consisted o
communic

Based on t
four types 
the type o
communic
on the oth
which the 
type of fam
of the disc
values. Par
orientation
dialogue. P

Type cons
of respond
are still in 
and childr
significant
parents an

The status
children th
significant
family com
protective 
urban com

When view
moderate 

.org 

ave a very big 
lity of social 
ent (Ozmete, 2
m, seeking so
and good quali

ive developme
Wilcox and Ste
steem of indiv
m has positive
ated to self-est
t of the use o
of 73% the eld

cation technolo

the theory of f
of families in

of family in w
cation, on the o
her hand there 

orientation of
mily is very op
cussion were lo
rents tend to ty
n of the discu
Parents tend to

ensual family 
dents have a di
 control as dec

ren in four typ
tly - tend to b
d children is e

s of parent resp
he absence of 
t difference in
mmunication i
of the urban i

mmunity. 

Fig

wed from the 
and modern 

2.

role in the de
relationships 

2011). Not onl
cial support, 
ity social relati

ent of commun
ephen (2013) f
viduals, espec
e associations
teem, family c
of communica
derly and 27%
ogy are much g

family commu
n view of the n
hich both the 
one hand, seek
is an interest 

f the discussio
pen. Parents te
ow and the hig
ype family as a

ussion and the
o believe that f

is the dominan
ialogical comm
cision-makers 

pes of families 
be more like th
stablished in b

pondents prefe
dialogue betw

n the types of
s dominated b
is found in com

gure 1. Type of

side of techno
communicati

68 2.52

29.89

6

TRADISIONA

Laissez-

Asian

evelopment of 
(built upon t

ly that, the chi
and building 
ionships can be

nication techn
found that the 
cially for clos
s towards soci
communication
ations technol

% the children 
greater than wi

unication patte
nature of the co

orientation of
k mutual agree

to have a dia
on is high but 
nd not to contr

gh conformity o
a decision mak

e orientation o
family member

nt family type 
munication in b

in the family.
(Kroener & F

he kind of fam
both directions

erred the type 
ween parents a
f family comm
by the type of c
mparison with

f family comm

ology penetrati
on dominated

1.85 1

64.91

AL M

-faire Plural

n Social Science

28 

f socialization 
trust and mut
ild needs affec
intimate socia
e built up throu

ology can affe
use of social 

se friends wh
ial communic
n patterns and 
ogy in the pa
(N = 2552). T
ith parents wh

erns (FCPT) (K
ommunication
f discussions a
ement and mai
alogue between
low conformit

trol children; P
orientation. Th
ker, not childre
of the low con
rs can take dec

for the respon
both directions
 When viewed
Fitzpatrick, 20
mily communi
s, although the 

of communica
and children. I
munication. Bo
consensual an

h the rural. Inst

munication base

ion, good fami
d by the typ

1.96

37.87

58.32

MODERATE

listic Protec

of children in 
tual relationsh
ction (attachm
al relationship
ugh face to fac

ect the commu
networking m

ho are in the 
cation proficie

the use of soc
attern of fami
The child respo
o dominate the

Kroener & Fitz
n of parents an
and high confo
intains the hier
n family mem
ty orientation. 

Protective, fam
his type of fam
en; and Laisse
nformity. This
cisions indepen

ndents. This me
s between pare
d from the com
002), it was fou
ication consen
decision rema

ation that are 
In urban and r
oth urban and
d protective. H
tead, rural tend

ed technology 

ily communica
e of consens

2.83 3.30

2

MOD

tive Consen

the future. Fa
hip) is very g

ment) are both 
ps based on tr
ce communica

unication patte
media (e.g Face

social networ
ency. Mann (2
cial media. Thi
ly communica
ondents had a 
e moderate com

zpatrick, 2002
nd children, nam
formity. Charac
rarchy of fami

mbers; Pluralis
 Communicati

mily type in wh
mily adherence
ez-faire, family
s type of fami
ndently. 

eans that the v
ents and childr
mposition of th
und that the c

nsual means of
ains in the hand

protective me
rural commun

d rural commu
However, peop
d to be more c

penetration 

ation types of 
sual and prot

25.00

68.87

DERN

nsual

Vol. 13, No. 2;

amilies who ha
good for child
likely to have 
rust. The need

ation is healthy

erns of parents
ebook) can inc
rking media. 
2016) conduct
is study focuse
ation. Respond
penetration ra

mmunity group

2), there are at 
mely: Consen
cteristics of fa
ily members, w
stic, family typ
ion happens in
hich the orient
e and uphold fa
y type in whic
ily member sp

vast majority (6
ren, but the pa
he status of pa
hild - although
f dialogue betw
ds of parents. 

ans parents co
nities, there wa
unities, the typ
ple tend to be 
consensual tha

 

f traditional soc
tective (Figure

2017 

ave a 
dren's 

high 
d for 

y. 
s and 
rease 
High 
ted a 
es on 
dents 
ate of 
ps. 
least 

nsual, 
amily 
while 
pe in 
n this 
ation 

amily 
h the 
parse 

63%) 
arents 
arents 
h not 
ween 
 

ontrol 
as no 
pe of 
more 
n the 

ciety, 
e 1). 



ass.ccsenet.

 

Neverthele
protective 
penetration
high penet
face comm
potential a
face comm

The inten
communic
it is more c
of face to 
other orien
dominated

Figure 3

To see how
tendency o
as network
communic
type of co
It can be c

.org 

ess, there is a 
than the trad

n is high, tend
tration of com
munication an
and open to co
munication with

nsity and dura
cation duration
consensual tha
face communi
ntations. The 

d by the type o

Fig

3. Type of fam

w communica
of the level of 
king commun

cation patterns
mmunication 
concluded that

4.82

WIT

WITH

S

KILL

NETW

tendency whe
ditional and m
d to be more c

mmunications te
nd the relation
ommunication 
h children. 

ation of face
n high but low-
an the other ori
ication with hi
type of family
f consensual c

gure 2. Type of

mily communica
co

ations technolo
discussion an

nication pattern
s Killing Time
mediated with
t communicati

2 4.82

28.31

62.05

THDRAWAL

Laissez-

0
0
0
1

0.0

HDRAWAL

STALKING

LING TIME

WORKING

Consens

Asian

ere people mo
modern societie
consensual tha
echnology in t

nship between 
technology (m

e-to-face comm
-frequency fac
ientation. Mea
igh family) ten
y communicat

communication

f family comm

ation based on
ommunication 

ogy affects the
d conformity (
ns tend to hav
e tends to beco
hdrawal, the ty
ion technologi

0.00 0.00

26.67

73

ISSUE 
CONTEXTUA

-faire Plural

0.0
0.0

16.7

0.4

14.4

1.3

14.6

10.0

sual Protect

n Social Science

29 

oderate (the tra
es. Meanwhile
an traditional c
the family, not

parents and 
moderate comm

munication w
ce-to-face (issu
anwhile, peopl
nd to have the 
tion for all or
n (Figure 2).

munication base

n the intensity a
technologies w

e face to face 
(Kroener & Fi
ve a laissez-fa
ome Protective
ype of family c
ies have a sign

1.61 2.60

3

3.33

AL
LEISS

listic Protect

25.0

28.6

29.2
28.8

36

20.0 30.0

ive Pluralist

ansition to a m
e, modern soc
community an
t necessarily th
children. Inte

munity) it is re

with family, p
ue contextual o
e-oriented rela
 type of family

rientations to-f

ed technology 

and duration o
with family 

communicatio
itzpatrick, 200
aire attitude th
e and pluralist
communication
nificant impac

2.84

1.09

64.70

SURE REL

tive Consen

46.4

6.7

47.4

40.0 5

tic Laissez-f

modern society
ciety commun
nd moderate. T
he intensity m

erestingly, pare
elatively less d

people who h
orientation) wi
ationship (dura
y communicat
face communi

penetration 

of the commun

on in the fami
02a). Responde
hat is so domi
tic. Meanwhil
n tends to con
t on face-to-fa

1.86

34.61

60.69

LATIONSHIP

nsual

54.2
56.3

50.0 60.0

faire

Vol. 13, No. 2;

y) tend to be 
nication techno
This means tha

menggurangi fa
ents who have
discussed or fa

have face to 
ith family mem
ation and frequ
tion protective
ication with fa

 

 
nication mediat

ily, we can se
ents were class
inant, while in
e, respondents

nsensual (Figur
ace communic

2017 

more 
ology 
at the 
ace to 
e the 

ace to 

face 
mbers, 
uency 

than 
amily 

ted 

e the 
sified 
n the 
s that 
re 3). 
ation 



ass.ccsenet.org Asian Social Science Vol. 13, No. 2; 2017 

30 
 

in the family. The higher use of communications technology, the lower the discussions and conformity parents 
and children. The lower the duration of use of communication technology to communicate with the family, then 
the family communication types tend to be protective. It can be assumed that there is a role in which parents 
control children in the use of communications technology in the family. 

4.5 Social Behavior Patterns 
The pattern of social behavior was measured by national identity and pro-social behavior. National identity 
consists of nationalism-collectivism (co. Proud as Indonesian, gotong royong, and the unity and integrity), as 
well as the perception of individualism (co. Altruistic self). The study found that people who have a high 
penetration communication technology (modern society/information) would have a high 
nationalism-collectivism high. While people with low penetration of communication technologies (traditional 
communities) have an attitude of nationalism-collectivism category enough. It can be presumed that the 
instrument used to measure national identity a different meaning to the national identity of traditional community 
group. Modern society groups assess that the technology has the potential to make a person more concerned with 
self-interest than others. Traditional communities appraise that the technology enough to make a person more 
concerned with his own ego. Interestingly, people who are in transition from traditional to modern society, thus 
assume that the technology did not make people more concerned with their own interests. 

Dimensions prosocial behavior for modern society, moderate, and is quite traditional both offline and online. 
This means that the majority of residents are encouraged to help others because of sympathy, not requested in 
advance. Predisposing prosocial behavior towards the use of communications technology category fair. This 
means that prosocial behavior is not influenced by the medium used, either offline or online. Prosocial behavior 
is an appreciation of values and norms in the community. 

5. Conclusion  
This article is focused to investigate patterns of communication. It was found that the intensity of face to face 
communication is still dominant in the family compared to other social environments, such as neighbors, friends 
at work or at school. All of which have a duration of face to face communication is quite low. While the 
frequency and duration of face to face communication with community leaders a formal, non-formal and 
followed quite low. 

Community groups traditional (lower penetration of communication technology) has a duration of face to face 
communication which is quite low in the neighborhood of family members at home. Meanwhile, moderate 
society and modern society (communication technology penetration is quite high) tend to be oriented in the 
building or in a relationship when communicating face to face with the family. This means that the frequency 
and duration of face to face communication is high. For comparison, both traditional societies, moderate, modern 
and have a face to face communication patterns oriented at leisure when talking with neighbors around the house. 
When compared to face to face communication patterns between urban and rural communities, urban 
communities more dominant finding or maintaining a relationship (relationship) either with family or neighbors. 
Instead, villagers are more predominant orientation of withdrawal means that the frequency and duration of face 
to face communication either with the family or neighbors carried quite low. The majority of people in the urban 
and rural utilize devices to facilitate interpersonal communication. It can be seen from the frequency of the use 
of communications technology is quite high, despite the short duration of the conversation. Other uses are to 
build a communication network with its neighbors. 

According to the type of family communication patterns by Kroener and Fitzpatrick (2002), dominated 
consensual, ie dialogical communication between parents and children well established, but parents remain in 
control as decision makers in the family. It was also found the type of the urban family communication is 
protective than the rural community was consensual. In terms of the penetration of the technology, there is a 
tendency where people moderate (the transition to a modern society) tend to be more protective than the 
traditional and modern societies. Meanwhile, modern society (high penetration of communication technology) 
tend to be more consensual than traditional community and moderate. The high penetration of communications 
technology in the family, not necessarily the intensity reduce face to face communication and the relationship 
between parents and children. Interestingly, parents who have the potential and open to communication 
technology (moderate community) it is relatively less discussed with children. In terms of the intensity and 
duration of face-to-face communication with family, the protective family type is more dominant in the 
frequency and duration (relationship orientation), and the type of family communication consensual usually issue 
contextual orientation. 

The development of communications technology so rapidly does not affect the level of nationalism-collectivism. 
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The survey found that people who have a high penetration communication technology actually have an attitude 
of collectivism high-nationalism as well, although there is a trend increasingly individualistic. While traditional 
communities and moderate assume that the technology did not make people more individualistic. Traditional 
communities, moderate, and modern shows considerable predisposition prosocial behavior. This means that the 
prosocial attitudes are not influenced by offline or online medium. 

The findings of this study is that face to face communication is still reliable when communicating in the family. 
There is a tendency that interpersonal communication replaces the communications technology to the social 
environment outside the family (e.g neighbors). However, the penetration of communication technology does not 
necessarily change the type of family communication. This study recommends that public communications 
strategy parent segment. In urban areas, the direction of public communications strategy aimed to encourage 
parents to build a dialogical communication in finding solutions to problems in families with family members, 
including children. In the rural area, the direction of public communications strategy to strengthen the role of 
parents in guiding children. The role of parents is very significant in growing socialization of children with the 
environment. 

References 
Carvalho, J., Francisco, R., & dan Relvas, A. P. (2015). Family Functioning and Information and 

Communication Technologies: How do they relate? A Literature Review. Computers in Human Behavior, 45, 
99-108. https://doi.org/10.1016/j.chb.2014.11.037 

Castells, M. (2010). The Rise of the Network Society. London: Wiley & Sons, Ltd., Publication. 

Cathcart, R., & Gumpert, G. (1994). Mediated Interpersonal Communication: Toward a New Typology. In R. 
Anderson, K. N. Cissna, & R. C. Arnett (Eds.), The Reach of Dialogue: Confirmation, Voice, and 
Community. Cresskill, NJ: Hampton Press. 

Cisco Visual Networking Index. (2015). Cisco Visual Networking Index (VNI) Complete IP Traffic & Service 
Adoption Forecasts Global Update, 2014–2019. 

Drucker, P. F. (1999, October). Beyond the information revolution. The Atlantic Monthly, 284(4), 47-57. 

Fitzpatrick, M. A., & Ritchie, L. D. (1994, March). Communication Schemata Within the Family Multiple 
Perspectives on Family Interaction. Human Communication Research, 20(3), 275-301. 
https://doi.org/10.1111/j.1468-2958.1994.tb00324.x 

Fouldger, D. (2004). Models of the Communication Process. Retrieved June 18, 2016, from 
http://davis.foulger.info/research/unifiedModelofCommunication.htm  

Galvin, K. M., & Wilkinson, K. M. (2000, November). That’s your family picture?: Korean adoptees 
communication management issues during the transition to college. Paper presented at the National 
Communication Association Convention, Seattle, WA. 

Gayatri, G. (2012). Digital Citizenship Safety among Children and Adolescents in Indonesia. Jakarta: MCIT 
Indonesia and UNICEF. 

Horrigan, J. (2015, September). Libraries at the Crossroads. Pew Research Center. 

Jaiswal, J. (2015, August 23). IoE vs. IoT vs. M2M: What’s the Difference and Does it Matter? Retrieved from 
https://www.linkedin.com/pulse/ioe-vs-iot-m2m-whats-difference-does-matter-janet-jaiswal 

Katz, E. (1957). The two-step flow of communication: An up-to-date report on an hypothesis. Public Opinion 
Quarterly, 21, 61-78. https://doi.org/10.1086/266687 

Kroener, A. F., & dan Fitzpatrick, M. A. (2002) Understanding Family Communication Patterns and Family 
Functioning: the Roles of Conversation Orientation and Conformity Orientation. 
https://doi.org/10.1080/15267431.2013.857328 

Kroener, A. F., & Schrodt, P. (2014). An Introduction to the Special Issue on Family Communication Patterns 
Theory. Journal of Family Communication, 14, 1-15. 

Liu, C. (2015, August). Worldwide Internet and Mobile Users: eMarketer’s Updated Estimates for 2015. 
eMarketer Inc., 1-29. 

Lüders, M. (2001). Online Relations: A Case Study Exploring the Social, Cultural and Political Value of the 
Internet for Exile Burmese. Oslo: University of Oslo. 

Lüders, M. (2008). Conceptualizing personal media. New Media and Society, 10(5), 683-702. 



ass.ccsenet.org Asian Social Science Vol. 13, No. 2; 2017 

32 
 

https://doi.org/10.1177/1461444808094352 

Mann, S. (2016). From Family to Friend: Family Communication Patterns and the Impact on Young Adult’s 
Family Interaction via Facebook. Ann Arbor, MI: Proquest. 

Marius, P., & Pinontoan, F. (2015). Indonesia Internet Usage for Business Sector 2015. Jakarta: The Indonesia 
Internet Service Provider Association/APJII. 

McLeod, J., & Chaffee, S. H. (1972). The construction of social reality. In J. S. Tedeschi (Ed.), The social 
influence processes (pp. 50-99). Hawthorne, NY: Aldine. 

Mesch, G. S. (2006a) Family Relation and the Internet: Exploring a Family Boundaries Approach. The Journal 
of Family Communication, 6(2), 119-138. https://doi.org/10.1207/s15327698jfc0602_2 

Mesch, G. S. (2006b). Family characteristics and intergenerational conflicts over the Internet. Information, 
Communication and Society, 9, 473-496. https://doi.org/10.1080/13691180600858705 

Neustaedter, C., Harrison, S., & dan Sellen, A. (2013). Connecting Families; an Introduction dalam buku 
Connecting Families: the Impact of New Communication Technologies on Domestic Life. Springer. New 
York. 

O’Sullivan, P. B. (2005). Masspersonal Communication: Rethinking the Mass-Interpersonal Divide. 
International Communication Association, 1-43. 

Ozmete, E. (2011). Subjective well-being: A research on life satisfaction as cognitive component of subjective 
well-being. International Journal of Academic Research, 3(4), 55-61. 

Papsdorf, C. (2015). How the Internet Automates Communication. Information, Communication and Society, 
9(18), 991-1005. https://doi.org/10.1080/1369118X.2015.1008539 

Preston, P. (2001). Reshaping Communications: Technology, Information and Social Change. London: SAGE 
Publication. 

Reardon, K. K., & Rogers, E. M. (1988). Interpersonal versus mass media communication: A false dichotomy. 
Human Communication Research, 15, 284-303. https://doi.org/10.1111/j.1468-2958.1988.tb00185.x 

Spencer, M. (2016, December 16). Most Disruptive Tech Trends of 2017. Retrieved December 17, 2016, from 
https://www.linkedin.com/pulse/most-disruptive-tech-trends-2017-michael-spencer 

Taylor, D., & Altman, I. (1975). Self-disclosure as a function of reward-cost outcomes. Sociometry, 38, 18-31. 
https://doi.org/10.2307/2786231 

Taylor, D., & Altman, I. (1987). Communication in interpersonal relationships: Social penetration processes. 
Interpersonal processes: New directions in communication research, 14, 257-277. 

Thurlow, C., Lengel, L., & Tomic, A. (2004). Computer Mediated Communication: Social Interaction and the 
Internet. New Delhi: Sage Publication. 

Toffler, A. (1980). The Third Wave. William Morrow and Company, Inc. 

Van Dijk, Jan A. G. M. (2006). The Network Society Social Aspects of New Media (2nd ed.). London: SAGE 
Publications. 

Van Rompaey, V., Roe, K., & Struys, K. (2002). Children’s Influence on Internet Access at Home: Adoption and 
Use in the Family Context. Information, Communication, and Society, 5(2), 189-206. 
https://doi.org/10.1080/13691180210130770 

West, R., & Turner, L. H. (2013). Introducing Communication Theory: Analysis and Application. Wisconsin Ave, 
Milwaukee, WI: Marquette University. 

Wilcox, K., & Stephen, A. (2013). Are Close Friends the Enemy? Online Social Networks, Self-Esteem, and 
Self-Control. Journal of Consumer Research, 40(1), 90-103. https://doi.org/10.1086/668794 

 

Copyrights 
Copyright for this article is retained by the author(s), with first publication rights granted to the journal. 

This is an open-access article distributed under the terms and conditions of the Creative Commons Attribution 
license (http://creativecommons.org/licenses/by/4.0/). 


